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Monster.com | Awareness and Account Lead Case Study

BUILDING THE DATABASE TO DRIVE RESUME SEARCH BY COMPANIES

Monster.com is known as a database of resume’s by businesses looking to fill positions with new
employees. But you have to get the resume’s online for the businesses to come searching.

Challenge Most consumers believe Monster.com is for them to
search for open jobs posted by companies, but the breadth of the
business is gained through selling the database of resume’s to
recruiters and corporate HR departments. The Challenge was to get
more resume’s loaded and new active accounts in order to have a
platform to sell against.

Solution The group developed a very timely campaign to reach job
seekers (those actively and passively looking for the next move in
their career.) As the cost of living was rising we capitalized on a key
consumer research finding focusing on doubling your chances of
getting a job when you post a resume on Monster

Across three key markets we offered the chance for someone to
double their current salary just by opening an active account on
Monster.com. Local TV and Radio along with Geo-Targeted Digital
Display Ads and promotional incentives delivered the message of the
campaign.
Results

4,532 Resumes Posted

151,465 Job Searches

21,121,069 Impressio

S
is case study was executed by tpe team while working for another agency.

)

MIEE UPDATE

Double Your Salary Winner
Takes Home the Check

The winner of the Monster Double Your Salary promotion
W3S presented with the grand prize check on \Wednesday,
Seplember 27, 2005 at the Dalas sales ofMc2. The
Double Your Salary promotion was open 1o residents In
Dalkas'Fort Worth, Atlanta and Cincinnatl from July 10 to
August 13

Ms. Phyllls Peteel was chosen as the winner. Ms. Peteet
15 an execulive 1293l assistant for 3 Smal law i In
Calias. The entre Dalas sales leam was on hand to
congratutate Ms. Peteet and enjoy lunch with her. Ms.
Peteet plans 10 De extremely TUGal witn ner prze
winnings, but aomits tat she intends 10 spail hersell 3 b
next mensn with an extravagant 40* birthaay celedration.

Proles of the presentalion were submitted o local Dalas
print publcations ncuding: Tne Roatett Lakesnore Times
(a community news print pubication in the city whnere Ms.
Peteet resides), the Dallas Moming News and several
minoriy news cutiets. A full media coverage report will be
completed upon publcation of the story.
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It’s not just about branding.
It’s about leads.
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